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Attitudes of Saudi Journalists towards the Use of Artificial Intelligence in Saudi
Newspapers: An Analytical Study on a Sample of Saudi Journalists

Hisham Abdalla Alhag Mohamed, Department of Communication and Media, Faculty of Arts, King
Faisal University, Al-Hofuf, Saudi Arabia.

Abstract

The study aimed to know the attitudes of Saudi journalists towards the use of artificial intelligence in Saudi
newspapers, and the study used the analytical survey method with its quantitative and qualitative aspects, and the
number of sample members reached (38) Saudi journalists of both genders working in the field of Saudi
journalism, and the sample was taken in a simple random probability method, and the study relied mainly on the
questionnaire tool.

The study found a number of results, the most important of which is that 63% of the study sample members
have more than ten years of experience in the field of journalistic work, and the study found that 67.3% of the
sample members working in the field of Saudi journalism graduated from media institutes and colleges, and the
study also proved a statistically significant relationship between the use of artificial intelligence and increasing
reliance on it in the future in Saudi newspapers, and the study also found a statistically significant relationship
between the use of artificial intelligence and the presence of Multiple problems when used in Saudi newspapers.

Keywords: Attitudes, Artificial Intelligence, Saudi Journalists.
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