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Communication Influences and Strategies Used in Political Marketing Campaigns in the

2024 Jordanian Parliamentary Elections

Farhan Al Olaimat and Fatima Bassam Abu Dalbouh, Faculty of Mass Communication, Yarmouk

University.

Abstract

The study aimed to identify the effects and communication strategies used in the 2024 Jordanian

parliamentary elections. The study was based on a quota sample of (581) single Jordanian voters in the north
region (Irbid, Mafraq, Jerash, Ajloun) and found that (460) items are valid for statistical analysis, and the study
reached the following results:

7-

It was found that there are cognitive, emotional and behavioral effects resulting from of Jordanians,
exposure to political marketing campaigns for communication and media candidates for parliamentary
elections, with an average degree for all of them, where the cognitive effects came with an arithmetic
average (2.00), emotional effects with an arithmetic average (1.98), and behavioral effects with an
arithmetic average (1.91).

The media strategy came with the highest arithmetic average of (2.15) with an average score, the persuasion
strategy with an arithmetic average of (1.96) with an average score, the strategy of the dialogue with the
lowest arithmetic average of (1.87) with an average score, and the consensus building strategy with an
arithmetic average of (1.96) with an average score.

It was found that there were no statistically significant differences (a = 0.05) for the behavioral effects
resulting from Jordanians' exposure to political marketing campaigns for parliamentary election candidates
due to variables (gender and age). It was found that there were statistically significant differences (a = 0.05)
due to the effect of the variable place of residence in the region, where the value of P was (8.325) and
statistically significant (0.000).

Keywords: Influence, Communication strategies, Political marketing campaigns, Jordanian parliamentary

elections.
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