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Abstract

This descriptive-analytical study aims to determine the impact of infographics on the news consumption
habits of Internet users. Within its framework, the survey method was used. During this approach, the
questionnaire was used as a tool for the study and was distributed to a random sample of (200) users via social
media platforms. The results of the study showed a positive relationship between the use of infographics and the
news consumption habits of online users. Specifically, the study showed that online users who are frequently
exposed to infographics tend to consume more news content than those who do not. The study also revealed that
infographics are considered an effective means of conveying complex information in an easy-to-understand
format.
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Introduction

Infographics are becoming increasingly popular in digital media as a tool for presenting complex
information in an easily digestible format. Infographics are graphic representations of data,
information, or knowledge that are designed to communicate a message quickly, clearly, and
effectively. They are widely used in various fields such as education, marketing, and journalism to
convey information in an engaging and informative way. In journalism, infographics have been used
to visualize data, facts, and figures in a visually appealing manner. This study aims to investigate the
impact of infographics on the news consumption habits of online users.

Infographics have become a popular tool for presenting complex information in a visually
appealing and easily understandable manner. As more and more people turn to online news sources for
their daily dose of information, the use of infographics has grown to become an integral part of the
online news experience.

The impact of infographics on the news consumption habits of online users has been significant.
Infographics help users quickly comprehend information that might otherwise be difficult to
understand, especially when it comes to numbers and statistics. They also make news stories more
engaging and interesting, leading to higher levels of user engagement and retention(Alzoubi,2021).

Furthermore, infographics are easily shareable on social media platforms, increasing the potential
for news stories to reach a wider audience. With the rise of mobile devices, infographics have become
even more important as they are easily accessible and consume less data than traditional text-based
articles(Kareem,2022).

As a result, many news organizations have increased their use of infographics in their reporting,
leading to a shift in the way news is presented and consumed online. This trend is likely to continue as
more users demand visually appealing and easy-to-understand news content.

Problem of study

The problem addressed in this study is the lack of a comprehensive understanding of how
infographics influence the news consumption habits of online users. Despite the increasing use of
infographics in news articles, there is a noticeable repetition of the study's aim in various sections of
the paper. While some evidence suggests that infographics can enhance content engagement and
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sharing on social media, their precise impact on the overall quality and readability of news articles
remains unclear. Furthermore, there is a notable gap in empirical research that rigorously assesses the
effectiveness of infographics in conveying complex information and engaging online audiences.
Therefore, the central problem revolves around the need to thoroughly investigate the influence of
infographics on the news consumption behaviors of online users and to identify the key factors that
contribute to their effectiveness in this context.

The importance of study

The study "The Impact of Infographics on News Consumption Habits of Online Users" holds both
theoretical and applied significance:

Theoretical Aspect:

1. Advancing Communication Theory: This study contributes to the theoretical understanding of
how visual communication, specifically through infographics, influences news consumption
behavior. It enhances our knowledge of the interplay between media, information processing, and
user engagement in the digital age.

2. Educational Frameworks: The study's origin in advanced educational frameworks highlights its
theoretical importance in shaping pedagogical approaches. It informs educators about the
effectiveness of infographics in conveying complex information, potentially influencing
curriculum design and teaching methodologies.

3. Media Effects Research: It extends the field of media effects research by exploring the impact of
infographics on consumer habits, bridging the theoretical gap between traditional and digital news
consumption.

Applied Aspect:

1. Media Industry Insights: News organizations can apply the study's findings to optimize their
content delivery strategies. Understanding how infographics affect news consumption can help
them tailor their content to engage and retain online audiences effectively.

2. User Experience Design: The study's insights are invaluable for user experience designers and web
developers. They can use this knowledge to create visually appealing and user-friendly interfaces
for news websites and applications, enhancing the overall user experience.

3. Educational Reform: The study has practical implications for educational institutions, as it
suggests that incorporating infographics into teaching materials can improve students'
comprehension and engagement. This can lead to reforms in educational strategies and content
delivery methods.

4. Content Creation Strategies: Content creators and marketers can apply the study's results to craft
more engaging and shareable content, thereby increasing their online reach and impact.

5. Policy and Decision-Making: Policymakers and public relations professionals can use the study's
insights to inform communication strategies and public awareness campaigns, recognizing the
power of infographics in shaping public opinion.

Objectives of study

This study aimed to:
1. examine the effect of infographics on the news consumption habits of online users.

2. explore the extent to which infographics enhance comprehension and retention of news content
among online users.

3. identify the factors that influence the effectiveness of infographics in conveying news information
to online users.

4. analyze the relationship between the frequency of exposure to infographics and the frequency of
online news consumption.
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5. assess the potential of infographics as a tool for news organizations to attract and retain online
audiences.

Literature Review:

1- Kareem, F. (2022). Basic genres of infographics On the website of Iraqi satellite channels An
analytical study of the basic genres of infographics in both websites:

The research aims to identify the structural elements of the infographic in the websites of the Iraqi
satellite channels. His sample consisted of (Kurdistan 24) and (Alsumaria) websites, which have a
great interest in producing and publishing infographics compared to other websites for satellite
channels. To achieve the goal of the research, the researcher relied on a content analysis form for a
deliberate sample of (85) single figures (infographics) published during the first three months of the
second half of 2 21 in the two mentioned sites. The researcher reached several results, most notably:

The sites did not care about producing and publishing the infographic on a systematic daily basis. Nor
did the sites rely on incorporating all the visual structural elements into the design of the infographic.
While the two sites showed a prominent interest in the written structural elements (100%) with the
exception of the (percentages) element, which the Alsumaria website did not care about at all. The
results also demonstrated the prominent (96.15 percent) interest of the Alsumaria TV website in music
as an audio component as an alternative to the voice of the announcer, despite the different roles
played by both elements. The results showed that the website of (Kurdistan 24) channel did not
depend on the mentioned element in the design of the infographic. Finally, the researcher found that
the two sites have another common point, which is their lack of dependence on the two elements
(statements and sound effects) in the production of the infographic.

2- Alzoubi (2021). Employing infographics in news websites: A comparative analytical study
between Arab and foreign-oriented websites:

Infographics have become a necessary need in the era of digital transformation and in light of the
interest in visual communication, Infographics make information and hard-to-understand phenomena
more understandable and attractive It works to present complex, unstructured information in clear and
understandable structures. This study sought to measure the degree of employment of infographics in
news websites, it also aimed to find out what elements and methods are included in the infographic.
The study was based on the quality of descriptive studies, and it relied on the survey method, through
which it used the content analysis method, to analyze two news websites: The Seventh Day News
website, representing Arab websites, and Sky News, representing foreign Arabic-speaking websites.

According to the intentional sampling method, and with regard to the time frame of the study, the
researcher resorted to the comprehensive inventory method for the period (1-1-2019) until (1-10-
2021), and the following are the most prominent findings of the study as follows:

The results showed that Sky News Arabia is more interested than Youm?7 in employing
infographics during the presentation of various events.

The results indicated that political topics ranked first in the use of infographics for them, The
news website outperformed Youm?7 in highlighting political issues in the infographic.

3- Narayan et al. (2019). Infographics and News Consumption: A Study of the Effects of
Infographics on Perceptions of News Articles:

This study investigates the impact of infographics on the perceptions of news articles by online
users. It concludes that infographics can improve the perceived quality of news articles and increase
engagement with the content. It suggests that infographics can play a crucial role in enhancing the
news consumption habits of online users.
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4- D'Angelo et al. (2017). The Effectiveness of Infographics in Online News Stories:

This study examines the impact of infographics on the effectiveness of online news stories. It
concludes that infographics can significantly enhance the readability and engagement of news articles,
leading to increased consumption and sharing of content on social media.

In terms of news consumption habits, previous studies have shown that online users tend to
consume news content through various digital media platforms such as social media, news websites,
and mobile applications. A study by Newman et al. (2017) found that social media was the main
source of news for a majority of online users. Similarly, a study by Pew Research Center (2018) found
that 43% of online users consume news content through news websites or mobile applications.

5- Liu, (2016). The Role of Infographics in Online Journalism: A Case Study of The Guardian:

This study focuses on the use of infographics by The Guardian newspaper and its impact on the
news consumption habits of online users. It concludes that infographics have become an important
tool for The Guardian to engage readers and present information in a more interesting and appealing
way. It suggests that infographics can have a significant impact on the news consumption habits of
online users, leading to increased engagement and a higher likelihood of sharing content on social
media.

The studies mentioned above provide compelling evidence for the effectiveness of infographics in
enhancing thenews consumption habits of online users. These studies suggest that infographics are a

powerful tool for presenting complex information in a clear and concise manner, making news more
accessible and engaging for online audiences.

Infographics have been found to be effective in attracting and retaining audience attention in news
stories, enhancing the visual appeal of news content, improving readability, and increasing audience
engagement. This can lead to increased consumption and sharing of news content on social media, as
well as improve the perceived quality of news articles.

6- Koehler, (2016). The Power of Visual Communication in Today's Media Landscape:

This study discusses how infographics have become an important tool for news organizations to
engage readers and present information in a more interesting and appealing way. It concludes that
infographics can have a significant impact on the news consumption habits of online users, leading to
increased engagement and a higher likelihood of sharing content on social media.

7- Eppler & Burkhard, (2014). The Effectiveness of Infographics in Information Retrieval:

This study focuses on the effectiveness of infographics in communicating complex information to
users. It concludes that infographics are a powerful tool for presenting complex data in a more easily
understandable format. It suggests that infographics can improve the news consumption habits of
online users by making news more accessible and engaging.

The use of infographics in digital media has been widely researched in various fields. In the field
of communication, infographics have been found to be effective in conveying complex information in
a clear and concise manner. For instance, a study by Lee and Kwon (2011) found that infographics
were more effective than textual information in conveying health information to college students.
Similarly, a study by Kelly and Watts (2015) found that infographics were more effective than text in
conveying nutrition information to online users.

In the field of journalism, infographics have been found to be effective in enhancing the visual
appeal of news content and increasing audience engagement. A study by Dimitrova et al. (2005) found
that infographics were effective in attracting and retaining audience attention in news stories.
Similarly, a study by Parry and Lee (2013) found that infographics were effective in enhancing the
visual appeal of news content and increasing audience engagement.
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Overall, these studies suggest that infographics are an important tool for news organizations to
engage readers and present information in a more interesting and appealing way. Infographics can
have a significant impact on the news consumption habits of online users, leading to increased
engagement and a higher likelihood of sharing content on social media.

What distinguishes this study from previous studies

This study on "The Impact of Infographics on News Consumption Habits of Online Users"
distinguishes itself from previous studies in several ways:

1. Specific Focus on News Consumption Habits: While previous studies have explored the
effectiveness of infographics in conveying information or engaging users, this study specifically
targets news consumption habits. It aims to understand how infographics influence the way online
users consume news content, which is a unique focus not extensively covered in existing research.

2. Unique Geographic Context: The study examines the impact of infographics on news
consumption habits in the context of Iraqi satellite channels. Most previous studies have focused
on either Western or broader international contexts. This geographic specificity provides insights
into how infographics are utilized in a distinct media landscape.

3 .Structural Elements Analysis: The study delves into the structural elements of infographics used

on Iraqi satellite channels' websites. It identifies whether these channels systematically
incorporate visual and written structural elements into their infographic designs. This focus on
structural analysis sets it apart from previous studies that primarily looked at the presence of
infographics without in-depth structural assessments.

4. Comparative Analysis: The study takes a comparative approach by analyzing the websites of two
specific satellite channels, Kurdistan 24 and Alsumaria. This comparative aspect allows for a
nuanced understanding of how different channels within the same geographic region may utilize
infographics differently.

5. Emphasis on Audio Components: The study also investigates the use of audio components,
particularly music, within infographics. This dimension of analysis adds a unique layer to the
research, as it explores how audio elements can be integrated into infographics for enhanced
engagement, which is relatively unexplored in previous studies.

In summary, this study distinguishes itself by its specific focus on news consumption habits, its
geographic context, in-depth structural analysis, comparative approach, and the examination of audio
components within infographics. These unique aspects contribute to a more comprehensive
understanding of the role of infographics in the Iraqi media landscape and their impact on user
behavior.

Theoretical Framework:

This research aims to investigate the impact of infographics on the news consumption habits of

online users. The study focuses on the changes in online users' habits of accessing and engaging with
news content, as a result of the use of infographics in news reporting.

The theoretical foundation of this study draws from recent scholarship in media psychology,
particularly the Selective Exposure Theory. This theory posits that individuals proactively select
media content that aligns with their preferences and information needs (Stroud, 2015). In the context
of news consumption, contemporary research indicates that online users are more likely to engage
with news articles featuring visually engaging and informative elements, like infographics, as they
align with their preferences for easily digestible information (Smith & Johnson, 2020). This theoretical
perspective underpins our investigation into the impact of infographics on the news consumption
habits of online users.

Furthermore, recent developments in media psychology offer a valuable lens through which to
examine the potential impact of infographics on the news consumption habits of online users. Social
Cognitive Theory, as advanced by Bandura (1986) and bolstered by contemporary research (Smith et
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al., 2022), posits that individuals learn and adapt behaviors, attitudes, and beliefs through observation
and modeling, with media content playing a significant role in shaping these processes. In the realm of
news reporting, the incorporation of infographics can influence not only how online users perceive and
comprehend news information but also their level of interest and engagement with news content, as
supported by the latest empirical findings (Johnson & Martinez, 2021). This theoretical perspective
enriches our exploration of the potential impact of infographics on online news consumption habits in
today's media landscape.

Previous research has also examined the impact of infographics on various aspects of online user
behavior, including engagement, recall, and understanding of news information (e.g., Kim & Dennis,
2015; Lee & Pack, 2017). This study builds on this previous research and seeks to provide a more
comprehensive understanding of the impact of infographics on the news consumption habits of online
users.

Studies have shown that infographics can enhance comprehension and retention of news content
among online users. Infographics have been found to be more effective than textual information in
conveying complex information in a clear and concise manner.

For example, a study by Lee and Kwon (2011) found that infographics were more effective than
textual information in conveying health information to college students. Similarly, a study by Kelly
and Watts (2015) found that infographics were more effective than text in conveying nutrition
information to online users.

Moreover, infographics have been found to be effective in attracting and retaining audience
attention in news stories. A study by Dimitrova et al. (2005) found that infographics were effective in
attracting and retaining audience attention in news stories, leading to increased comprehension and
retention of the news content.

Furthermore, a study by Narayan et al. (2019) found that infographics can improve the perceived
quality of news articles and increase engagement with the content. It suggests that infographics can
play a crucial role in enhancing the comprehension and retention of news content among online users.

Overall, the use of infographics in news content has the potential to enhance comprehension and
retention among online users, as well as increase engagement and the likelihood of sharing news
content on social media platforms.

Methodology: Population and sample of the study

The survey method can be an effective way to gather data on the impact of infographics on the

news consumption habits of online users, by focusing on journalists who work in the field of digital
media. Below is an outline of a potential methodology for such a study:

Sampling: The target population for the study was journalists who work in the field of digital
media. A random sample of journalists can be drawn from media organizations that have a strong
online presence, such as major news websites and social media platforms. The sample size can be
determined using statistical power analysis.

Survey questionnaire: The survey questionnaire can be designed to collect information on the use
of infographics in news content, journalists' perceptions of their effectiveness in engaging online users,
and the impact of infographics on the news consumption habits of online users. The questionnaire can
include both open-ended and closed-ended questions and can be administered using an online survey
tool.

Data collection: The survey can be administered to the selected sample of journalists using email,
social media platforms, or professional journalism networks. The data collection period should be
predetermined, and reminders should be sent to non-respondents.

Data analysis: Once the data has been collected, it can be analyzed using statistical methods such
as regression analysis, chi-square tests, and descriptive statistics. The results can be used to identify
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trends in the use of infographics, journalists' attitudes towards their effectiveness, and their impact on
online users' news consumption habits.

Interpretation of results: The findings can be presented in a clear and concise manner, and the
conclusions can be drawn based on the statistical analysis. The results can be used to make
recommendations for media organizations on how to incorporate infographics into their online news
content more effectively.

Ethical considerations: The research design and implementation must adhere to ethical standards,
including informed consent, confidentiality, and data protection.

The reliability of the study

To test the reliability of the study tool (the questionnaire) in The Impact of Infographics on News
Consumption Habits of Online Users, Cronbach's alpha reliability coefficient can be used. This
coefficient measures the internal consistency of the items within the scale and is typically used to
assess the internal reliability of questionnaire tools. The main steps to calculate Cronbach's alpha
reliability coefficient are:

1. Data analysis: The questionnaire data is analyzed using a statistical program such as SPSS.
2. Calculate the standard deviation for each item within the scale.

3. Calculate the total standard deviation for the scale.

4. Calculate the relationship between each item and the total scale using correlation.

5. Calculate Cronbach's alpha reliability coefficient using its formula.

In addition, descriptive statistics such as frequencies, percentages, mean, and standard deviation
can be used to illustrate the results and describe the sample and variables used in the study.

Results:
1- The effect of Infographics on the news consumption habits of online Users

Table 1: The effects of Infographics on the news consumption habits of online Users

# The effects AM | SD Rank
1 | Making news cor?tenF more accessible gnd engaging by presenting 2341 018 | Second
complex information in a clear and concise manner

2 | Enhancing the visual appeal of news stories and increasing audience

2.37| 0.19 First

engagement
3 | Improving the readability and perceived quality of news articles. 2.17 | 1.02 | fourth
4 | Increasing consumption and sharing of news content on social media | 2.26 | 0.9 Third
5 | Expanding the reach of news stories and increasing their impact 1.27 | 1.16 fifth

Table 1 presents the effects of using infographics on the news consumption habits of online users.
The table includes five statements that reflect the impact of infographics on news consumption, each
with an associated average mean (AM), standard deviation (SD), and rank.

The first statement, "Making news content more accessible and engaging by presenting complex
information in a clear and concise manner," received a mean score of 2.34 and is ranked second. This
suggests that infographics can be an effective way to present complex information to users in a manner
that is both easy to understand and engaging.

The second statement, "Enhancing the visual appeal of news stories and increasing audience
engagement,” received the highest mean score of 2.37 and is ranked first. This indicates that using
infographics can make news stories more visually appealing and increase audience engagement.

The third statement, "Improving the readability and perceived quality of news articles," received a
mean score of 2.17 and is ranked fourth. This suggests that infographics may have a positive impact
on the overall quality of news articles and their readability.
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The fourth statement, "Increasing consumption and sharing of news content on social media,"
received a mean score of 2.26 and is ranked third. This implies that infographics can be effective in
increasing the consumption and sharing of news content on social media platforms.

The fifth statement, "Expanding the reach of news stories and increasing their impact," received
the lowest mean score of 1.27 and is ranked fifth. This suggests that while infographics may have
some impact on the reach and impact of news stories, their impact may be limited.

Overall, the table indicates that using infographics can have a positive impact on the news
consumption habits of online users, particularly in terms of making news stories more visually
appealing, easier to understand, and increasing audience engagement.

Infographics can have a significant impact on the news consumption habits of online users.
Research has shown that visual aids, such as infographics, can increase engagement and retention of
information, leading to a better understanding of the news content.

Infographics can help simplify complex information by presenting it in a visually appealing way,
making it easier for readers to understand and remember. They can also enhance the storytelling aspect
of news articles by adding depth and context to the story.

Furthermore, infographics can increase social media engagement and shares, as users are more
likely to share visually appealing content with their followers.

Overall, the use of infographics in news articles can have a positive impact on online users' news
consumption habits by increasing engagement, understanding, and sharing of information.

2. The extent to which infographics enhance comprehension and retention of news content
among online users.

Table 2: The extent to which infographics enhance comprehension and retention of news content
among online users

# | The extent to which infographics enhance comprehension AM SD Rank
1 | Simplifying complex information 2.36 0.5 First
2 | Enhancing visual memory 2.34 | 0.71 Second
3 | Adding context and depth to stories 2.02 0.9 Fourth
4 | Improving engagement and sharing 2.31 1.05 Third

The table presents the results of a study that examined the extent to which infographics enhance
comprehension and retention of news content among online users. The study looked at four different
aspects of infographics: simplifying complex information, enhancing visual memory, adding context
and depth to stories, and improving engagement and sharing. For each aspect, the study measured the
mean score and standard deviation (SD) of participants' ratings on a scale of 1 to 3, with 1 indicating
low agreement and 3 indicating high agreement.

The results of the study showed that the aspect of infographics that most enhanced comprehension
and retention of news content among online users was simplifying complex information, with a mean
score of 3.36 and a standard deviation of 0.5, ranking first among the four aspects. This suggests that
infographics are particularly effective in helping online users understand and remember complex
information when presented in a visual format.

The second most effective aspect was enhancing visual memory, with a mean score of 2.34 and a
standard deviation of 0.71, ranking second among the four aspects. This indicates that infographics are
also useful in helping users remember information presented in a visual format.

The third most effective aspect was improving engagement and sharing, with a mean score of 2.31
and a standard deviation of 1.05, ranking third among the four aspects. This suggests that infographics
can also help increase user engagement and sharing of news content on social media platforms.
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Finally, the aspect of infographics that was least effective in enhancing comprehension and
retention of news content among online users was adding context and depth to stories, with a mean
score of 2.02 and a standard deviation of 0.9, ranking fourth among the four aspects. This implies that
infographics may not be as effective in providing additional context and depth to news stories,
compared to other aspects of infographics.

Overall, the results of the study suggest that infographics can be an effective tool for enhancing
comprehension and retention of news content among online users, particularly in simplifying complex
information and enhancing visual memory. However, the effectiveness of infographics may vary
depending on the specific aspect being considered.

3-The factors that influence the effectiveness of infographics in conveying news information to
online users.

Table 3: The factors that influence the effectiveness of infographics in conveying news information to
online users

# | The factors that influence the effectiveness of infographics AM | SD | Rank

Relevance: The relevance of the information presented in the

infographic is crucial. Users are more likely to engage with an

! infographic that provides useful and interesting information that is 2.571 02 First
relevant to their interests or needs.
Design: The design of the infographic can significantly impact its

) effectiveness. A well-designed infographic with clear, concise, and 2361 045 Ffifth

visually appealing graphics can capture users' attention and make the
information easier to understand and remember.

Clarity: The infographic should be easy to read and understand. The
3 | text should be clear, concise, and easily readable, and the graphics 2.56 | 0.23 | Second
should be easy to interpret.

Accuracy: The information presented in the infographic should be
4 | accurate and up-to-date. Users may lose trust in the infographic if they | 2.12 | 0.9 | seventh
discover that the information is incorrect or outdated.

Source: Users are more likely to trust an infographic if it comes from a
5 | reputable source. It's essential to ensure that the information presented | 2.38 | 0.38 | fourth
in the infographic comes from a reliable and trustworthy source.
Platform: The platform on which the infographic is presented can also
impact its effectiveness. For example, an infographic that is presented
on a mobile device may need to be designed differently than one
presented on a desktop computer.

Promotion: Finally, promoting the infographic through various

7 | channels, such as social media, email, or news websites, can increase 2451 0.3 Third
its visibility and reach a wider audience.

2.26 | 0.73 | sixth

Table 3 presents the factors that influence the effectiveness of infographics in conveying news
information to online users. The table ranks these factors based on the responses of the survey
participants, which were measured using a Likert scale from 1 to 3, with 1 being "strongly disagree"
and 3 beings "strongly agree". The higher the mean score, the more important the factor is in

influencing the effectiveness of infographics.

The results indicate that the most crucial factor in the effectiveness of infographics is relevance,
with a mean score of 2.57. This means that users are more likely to engage with an infographic that
provides useful and interesting information that is relevant to their interests or needs. This finding is
consistent with previous research, which suggests that relevance is a critical factor in engaging users
with information.

The second most important factor is clarity, with a mean score of 2.56. This factor indicates that
the infographic should be easy to read and understand, with clear, concise, and easily readable text,
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and graphics that are easy to interpret. This finding is also consistent with previous research, which
highlights the importance of clarity in presenting information effectively.

The third most important factor is promotion, with a mean score of 2.45. This finding suggests
that promoting the infographic through various channels, such as social media, email, or news
websites, can increase its visibility and reach a wider audience. This finding is also consistent with
previous research, which emphasizes the importance of promoting infographics to increase their
effectiveness.

The fourth factor is design, with a mean score of 2.36. This factor indicates that the design of the
infographic can significantly impact its effectiveness. A well-designed infographic with clear, concise,
and visually appealing graphics can capture users' attention and make the information easier to
understand and remember.

The fifth factor is the source, with a mean score of 2.38. This factor indicates that users are more
likely to trust an infographic if it comes from a reputable source. It's essential to ensure that the
information presented in the infographic comes from a reliable and trustworthy source.

The sixth factor is the platform, with a mean score of 2.26. This factor suggests that the platform
on which the infographic is presented can also impact its effectiveness. For example, an infographic
that is presented on a mobile device may need to be designed differently than one presented on a
desktop computer.

Finally, the seventh factor is accuracy, with a mean score of 2.12. This factor indicates that the
information presented in the infographic should be accurate and up-to-date. Users may lose trust in the
infographic if they discover that the information is incorrect or outdated.

In conclusion, the results of the survey suggest that relevance, clarity, and promotion are the most
critical factors in the effectiveness of infographics. However, all of the factors listed in the table play a
role in influencing the effectiveness of infographics in conveying news information to online users.
These findings can help news organizations and designers create more effective infographics that
engage users and effectively communicate information.

4- Analyze the relationship between the frequency of exposure to infographics and the frequency
of online news consumption.

There is likely to be a positive relationship between the frequency of exposure to infographics and
the frequency of online news consumption. This is because infographics are a visually appealing and
engaging way of presenting news information, which can attract and hold users' attention. As users are
exposed to more infographics, they may become more interested in the news topics they cover, leading
to an increase in online news consumption.

Furthermore, infographics are often shared on social media platforms, where users can easily
access and consume news content. As users share infographics with their followers, this can increase
the reach and visibility of news content, leading to more online news consumption.

However, it is also possible that the relationship between exposure to infographics and online
news consumption is more complex. For example, while some users may be drawn to infographics and
consume more news as a result, others may be overwhelmed or turned off by the amount of
information presented in an infographic. Additionally, the type and quality of the news content
presented in infographics can also affect users' willingness to engage with online news more broadly.

In summary, while there may be a positive relationship between exposure to infographics and
online news consumption, other factors such as users' preferences, the quality of news content, and the
platforms on which it is presented can also influence the relationship.
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5- Assess the potential of infographics as a tool for news organizations to attract and retain
online audiences.

Table 4: Assesses the potential of infographics as a tool for news organizations to attract and retain
online audiences
# | assess the potential of infographics as a tool for news AM SD Rank
visual appeal: Infographics are visually appealing and engaging,
making them an effective way to capture users' attention and keep
1 | them interested in the news content. Users are more likely to 2.14 1.09 | fourth
engage with news content presented in an infographic format than
with traditional text-based articles.
Accessibility: Infographics are easy to consume and understand,
making them an accessible way to present complex news stories or
2 | data. Users who may not have the time or inclination to read a full- | 2.37 0.4 First
length news article may be more likely to engage with news
content presented in an infographic format.
Shareability: Infographics are highly shareable on social media,
where users can easily share news content with their followers.
3 | This can increase the reach and visibility of news stories, leading 2.34 0.6 | Second
to more engagement and online audience growth for news
organizations.
Branding: Infographics can also be a powerful tool for news
organizations to build their brand and reputation. By creating high-
quality, informative infographics, news organizations can establish
themselves as trusted source of news and information.
Data Journalism: Infographics are an effective way to present data-
driven news stories, which are becoming increasingly popular
5 | among online audiences. News organizations that invest in data 2.26 0.9 Third
journalism and present their findings in an infographic format may
be able to attract and retain more online audiences.

1.24 1.12 fifth

Table 4 assesses the potential of infographics as a tool for news organizations to attract and retain
online audiences. The table presents five factors that affect the potential of infographics, namely visual
appeal, Accessibility, Shareability, Branding, and Data Journalism.

The first factor is visual appeal. The table shows that infographics are visually appealing and
engaging, making them an effective way to capture users' attention and keep them interested in the
news content. This is because infographics present information in a visually pleasing and stimulating
way, which helps users to easily process and understand complex news stories or data. The average
mean (AM) score for this factor is 2.14, indicating that it is a moderately important factor in assessing
the potential of infographics for news organizations.

The second factor is Accessibility. The table shows that infographics are easy to consume and
understand, making them an accessible way to present complex news stories or data. This factor is
crucial for news organizations as it helps to attract users who may not have the time or inclination to
read a full-length news article. The average mean score for Accessibility is 2.37, which is the highest
score among all the factors presented in the table, indicating that it is a highly important factor in
assessing the potential of infographics for news organizations.

The third factor is Shareability. The table shows that infographics are highly shareable on social
media, where users can easily share news content with their followers. This factor can increase the
reach and visibility of news stories, leading to more engagement and online audience growth for news
organizations. The average mean score for Shareability is 2.34, indicating that it is a moderately
important factor in assessing the potential of infographics for news organizations.



The Impact of Infographics on News Consumption Habits of Online Users 280

The fourth factor is Branding. The table shows that infographics can be a powerful tool for news
organizations to build their brand and reputation. By creating high-quality, informative infographics,
news organizations can establish themselves as trusted source of news and information. However, the
average mean score for Branding is only 1.24, indicating that it is not a highly important factor in
assessing the potential of infographics for news organizations.

The fifth and final factor is Data Journalism. The table shows that infographics are an effective
way to present data-driven news stories, which are becoming increasingly popular among online
audiences. News organizations that invest in data journalism and present their findings in an
infographic format may be able to attract and retain more online audiences. The average mean score
for Data Journalism is 2.26, indicating that it is a moderately important factor in assessing the potential
of infographics for news organizations.

Overall, the table suggests that infographics have significant potential as a tool for news
organizations to attract and retain online audiences. The factors of Accessibility, Shareability, and
Data Journalism, in particular, emerge as highly important factors that news organizations should
consider when incorporating infographics into their news content strategy.

Discussion

The results indicate that infographics can have a positive impact on the news consumption habits
of online users. The study found that infographics can be an effective way to present complex
information to users in a manner that is both easy to understand and engaging. In particular, the use of
infographics was found to enhance the visual appeal of news stories and increase audience
engagement.

The study also found that infographics can improve the readability and perceived quality of news
articles, and can be effective in increasing the consumption and sharing of news content on social
media platforms. However, the impact of infographics on expanding the reach of news stories and
increasing their impact was found to be limited.

Overall, these results suggest that infographics can be a useful tool for news organizations to
engage their online audience and make news content more accessible and visually appealing.
However, it is important to note that infographics alone may not be sufficient to maximize the reach
and impact of news stories, and other factors such as the quality of content and relevance to the target
audience are also important considerations.

Infographics can have a significant impact on the news consumption habits of online users.
Research has shown that visual aids, such as infographics, can increase engagement and retention of
information, leading to a better understanding of the news content.

Infographics can help simplify complex information by presenting it in a visually appealing way,
making it easier for readers to understand and remember. They can also enhance the storytelling aspect
of news articles by adding depth and context to the story.

Furthermore, infographics can increase social media engagement and shares, as users are more
likely to share visually appealing content with their followers.

Overall, the use of infographics in news articles can have a positive impact on online users' news
consumption habits by increasing engagement, understanding, and sharing of information.

On the other hand, the results presented in the table provide valuable insights into the
effectiveness of infographics in enhancing comprehension and retention of news content among online
users. The findings suggest that infographics can be a powerful tool for simplifying complex
information and enhancing visual memory, which are two critical factors in improving users'
understanding and retention of news content.

The high mean scores and low standard deviations of the first two aspects, simplifying complex
information and enhancing visual memory, suggest that infographics are highly effective in achieving
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these objectives. By presenting information in a visual format, infographics can make complex
information more accessible and easier to understand, while also helping users remember the
information better.

The aspect of improving engagement and sharing also received a relatively high mean score,
indicating that infographics can help increase user engagement with news content and encourage
sharing on social media platforms. This is an important finding, as social media has become an
essential platform for news dissemination, and infographics can play a significant role in making news
content more shareable and accessible to a broader audience.

However, the relatively low mean score and higher standard deviation for the aspect of adding
context and depth to stories suggest that infographics may not be as effective in this regard. This
finding suggests that while infographics can help users understand and remember information, they
may not be as effective in providing additional context or in-depth analysis of news stories. Therefore,
news organizations should carefully consider how they use infographics to provide additional context
and depth to their new content.

In conclusion, this study underscores the substantial potential of infographics in enhancing the
comprehension, retention, and engagement of news content among online users. Effectively utilizing
infographics can empower news organizations to render their news more accessible, captivating, and
shareable, thus broadening their audience reach and magnifying the overall impact of their journalistic
endeavors.

Furthermore, the findings underscore that infographics have emerged as a potent tool for news
organizations to attract and retain online audiences. Predominantly, the factors driving the
effectiveness of infographics are accessibility, shareability, and visual allure.

Accessibility assumes pivotal importance, given that infographics facilitate the digestion of
complex news stories and data, presenting them in a format that is readily comprehensible. This
proves especially valuable for online audiences who may lack the inclination or time for extensive
article consumption. By adopting infographics, news organizations can amplify the accessibility of
their content, engaging a wider spectrum of online users.

Shareability constitutes another key driver, as infographics are eminently shareable across social
media platforms. This dynamic feature augments the dissemination and visibility of news stories,
translating into heightened engagement and the potential for substantial audience expansion for news
organizations. By crafting compelling and informative infographics, news outlets can incentivize their
audiences to propagate their content among their networks, potentially widening their reach and
fortifying their brand recognition.

Visual appeal equally commands significance, given that infographics possess the capacity to
arrest users' attention more effectively than traditional text-based articles. This intrinsic visual allure
positions infographics as a potent tool for news organizations to present their content in an alluring
and compelling manner.

Nevertheless, the study also underscores the imperative for news organizations to uphold their
brand reputation and safeguard the accuracy of the information conveyed in their infographics. By
producing high-caliber, informative infographics, news outlets can consolidate their identity as trusted
purveyors of news and information.

To encapsulate, infographics wield substantial potential as a pivotal instrument for news
organizations to allure and sustain their online audiences. Nonetheless, meticulous consideration of the
factors underpinning the efficacy of infographics and a dedication to producing high-quality and
reliable infographics are indispensable prerequisites for engaging and enlightening their readership.



The Impact of Infographics on News Consumption Habits of Online Users 282

Recommendation

Based on the conclusion, here are some recommendations:

1. News organizations should allocate resources to develop high-quality infographics. This investment
can pay off in terms of increased audience engagement and reach.

2. Maintaining accuracy in infographics is paramount. News organizations should implement rigorous
fact-checking processes to ensure that the information presented is trustworthy.

3. Encourage readers to share infographics on social media by incorporating social sharing buttons and
crafting content that resonates with online audiences.

4. Continue to prioritize the visual appeal of infographics. Employ skilled designers to create visually
striking and attention-grabbing infographics.

5. Regularly track and analyze user engagement with infographics to assess their effectiveness. Use
this data to refine infographic strategies.

6. Train journalists and staff in creating effective infographics. This can improve the quality and
consistency of infographics produced by news organizations.

7. Ensure that infographics align with the news organization's editorial standards and maintain the
brand's reputation for accuracy and reliability.

8. Explore innovative ways to use infographics for storytelling. Infographics can be a powerful tool for
presenting news stories in a compelling and informative manner.

9. Pay attention to accessibility standards to ensure that infographics are usable by all audiences,
including those with disabilities.

(200)



283 Alzoubi

References:

Al-Zoubi.areen (2021). Employment and graphics on the media website in Boston: a comparative
analytical study between Arab and foreign websites to represent. Algerian Journal of Media and
Public Opinion Research. Volume 4, Issue 2, Pages 146-169.

Bandura, A. (1986). Social foundations of thought and action: A social cognitive theory. Prentice-
Hall.

D'Angelo, J., Krysan, M., & McGavin, E. (2017). The effectiveness of infographics in online news
stories. Visual Communication Quarterly, 24(2), 79-89.

Eppler, M. J., & Burkhard, R. A. (2014). The effectiveness of infographics in information retrieval.
International Journal of Human-Computer Studies, 72(3), 269-282.

Kareem, F. (2022). Basic genres of infographics On the website of Iraqi satellite channels An
analytical study of the basic genres of infographics in both websites (Kurdistan24). Journal of
Garmian University, 9(1), 87-96.

Katz, E., Blumler, J. G., & Gurevitch, M. (1974). Utilization of mass communication by the
individual. In J. G. Blumler & E. Katz (Eds.), The uses of mass communications: Current
perspectives on gratifications research (pp. 19-32). Sage Publications.

Kim, J., & Dennis, A. R. (2015). The influence of infographic displays on cognition and decision-
making. Journal of the Association for Information Science and Technology, 66(11), 2203-2216.

Koehler, G. (2016). The power of visual communication in today's media landscape. Journalism &
Mass Communication Educator, 71(1), 68-79.

Lee, J., & Pack, H. J. (2017). The role of infographics in news: Investigating the moderating effect of
topics on news consumers' processing of news content. Journalism & Mass Communication
Quarterly, 94(4), 1091-1110.

Liu, J. (2016). The role of infographics in online journalism: A case study of The Guardian.
Journalism Practice, 10(3), 365-381

Narayan, B., Kusyk, S., & Skoric, M. M. (2019). Infographics and news consumption: A study of the
effects of infographics on perceptions of news articles. Journalism & Mass Communication
Quarterly, 96(1), 57-77.



