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The Impact of a Bank's Geographic Location on Attracting Customers in Urban Areas:
"A field study on clients of the International Islamic Bank of Syria - Abu Rummaneh
branch"

Dina Salama, PhD in Sociology, Damascus University, Syria.

Qusay Soso, MA in Urban Geography, Damascus University, Syria.

Abstract

This study aimed to analyze the impact of the geographical location of the Syria International Islamic Bank
— Abu Rummaneh Branch on attracting customers from various districts of Damascus and its suburbs. The
research population consisted of all active clients of the branch, and a purposive sample of 250 customers was
selected to represent the geographic and social diversity of residential areas. The findings reveal that the
geographical location of the Abu Rummaneh branch constitutes a decisive factor in customer attraction, as the
majority of respondents affirmed that the branch’s placement in a vibrant and easily accessible area was a
primary reason for their engagement. Furthermore, clients’ residential location significantly influenced their
evaluation of accessibility and attractiveness; ANOVA analyses and pairwise comparisons showed statistically
significant differences between residents of central districts and those living in suburban or peri-urban areas,
with the central residents reporting higher mean scores. In light of these results, it becomes evident that branch
location strategies cannot be detached from urban transport policies and accessibility infrastructure (parking,
public transit routes). The study also underscores the necessity of complementary solutions—such as satellite
branches, mobile units, or enhanced digital banking services—to reduce accessibility gaps for suburban and peri-
urban residents.

Keywords: Bank location, Customer attraction, Urban areas, Syria International Islamic Bank, Abu Rummanch

branch.
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