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The Role of Social Media in Raising Awareness About Media Propaganda: A Field
Study on a Sample of the Academic Community in Irbid Governorate

Farhan Al Olaimat and Ruba Abu Nasser, Faculty of Media, Yarmouk University, Irbid, Jordan.

Abstract

The study aimed to identify the role of social media networks in raising awareness about media propaganda.
This study falls under descriptive research, and the survey method was used through a purposive sample of (400)
individuals from the academic community in Irbid Governorate. The study reached several conclusions, most
notably: It was found that the study sample distinguished between media propaganda and other media activities
close to it, as they saw a high degree of difference between media propaganda and media, and a moderate degree
of difference between media propaganda and each of advertising, commercial propaganda, counter-propaganda,
psychological warfare and public relations. The roles played by media propaganda were found to be of a high
degree. It was found that the most prominent social networking sites through which Jordanians are exposed to
media propaganda is “Facebook,” and that the most frequent type of propaganda they are exposed to through social
networks is “political propaganda.” It was also found that the most frequent type of media propaganda targeting
Jordan is “targeting it by terrorist organizations,” and that the most important source of media propaganda to which
Jordanians are exposed is “the Zionist enemy.” The objectives of media propaganda through social networks were
found to be of a high degree, and the most important roles of social networks and traditional media in raising
awareness among Jordanians about media propaganda were found to be of a moderate degree.

Keywords: Role, Social networks, Awareness, Jordanians, Media propaganda.
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